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Sonoma is a world unto itself. Its defining landscape 
combines scenic beauty and agricultural abundance. It 
is urban sophistication in an idyllic, rural setting. It is a 
destination, a haven, a state of mind, and a way of life. 

Sonoma magazine’s aim is to capture and 
celebrate this landscape and lifestyle. The 
magazine explores the food and wine culture that 
drives the region; the homes, outdoors, cuisine, 
personalities, cultural attractions, and style of the 
region with a fresh, informed voice, a curatorial 
point of view, and gorgeous visuals.

Sonoma magazine does more than simply 
reflect Sonoma’s identity and the culturally rich, 
sophisticated community it is. The insider’s 
voice of the magazine contributes to, informs, 

and unites the region in a manner befitting Sonoma. It 
showcases high-quality photography, intelligent feature 
writing and valuable service articles, while alsoproviding 
in-depth reporting on locally relevant issues and short 
bits on fun stuff. 

Promoting the area to its most active, devoted residents, 
weekenders, and visitors, Sonoma magazine is essential 
for people who live in Sonoma and for those who wish 
they did, appealing to the hearts and minds of loyal 
subscribers and newsstand browsers who want to take 
this amazing place home with them.

The Heart of Wine Country

Sonoma magazine’s 
aim is to capture and 
celebrate this landscape 
and lifestyle:

wine & spirits»»
food & dining»»
home»»
personality profiles »»
cultural attractions»»
style»»
important issues»»

Michael Zivyak, President

Michael Zivyak, 
President, Magazine Division
Sonoma Media Investments, LLC
427 Mendocino Avenue
Santa Rosa, CA 95401
P: 707.521.5284
michael.zivyak@pressdemocrat.com



IN EVERY ISSUE

gateway: Short, quick, hot hits  •  taste: Food and drink, our chefs, our winemakers

the mix: Shopping, hiking, personalities, hidden gems  •  place: At home indoors & out  

play: Things to go do  •  the finish: Meet someone cool

Globe lights add a festive touch to 
a Metes & Bounds dinner served 
in a field at the Bernier family’s 
Alexander Valley farm, north of 
Healdbsurg.

Chris Hardy

Some Enchanted Evening
Metes & Bounds caterers put the farm back in 

farm-to-table eating with their fabulous “meals in a field.”
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A Sure 
Sign of 
Spring
A deluge of daffodils 
delights the eye and  
heart, hinting of warmer 
days yet to come.

John Burgess

gateway
daffodils 26  / bottles 29  / market 30  / un-winery 32  / blogger 35  /  

likewine 36  / kites 38  / apps 40  / by the numbers 43
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Oyster Cult
Briny bivalve beauties  
seduce the palate with  
an allure all their own.

Clay McLachlan

taste
oysters 46  / bicultural  51  / young guns  57

A fresh oyster nestles in a 
bed of seaweed at Hog Island 
Oyster Co. in Marshall.
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the fi nish

FOR A FORMER Mexican highway patrol 
offi  cer and soccer player who landed his 
first American job washing dishes, Mateo 

Granados has come a long way.

Working his way up from the soap and suds at Julie’s 
Supper Club in San Francisco to more refined kitchen gigs 
at Bay Area institutions including Masa’s, Manka’s and Dry 
Creek Kitchen, Granados now runs Mateo’s Cocina Latina 
in Healdsburg, with its summer-popular patio. Signature 
dishes range from bistec Yucateco with local potatoes to 
slow-roasted chochinita pibil and whole fish of the day over 
pumpkin-seed pepper sauce.

Just don’t ask him for generic “Mexican food.” Sworn to 
sustainability and local farms, Granados describes his 
“new Latin cuisine” as a culinary Pangaea: “I’m putting 
the continents together. I can  take from Argentina or from 
Chile or a part of Portugal where they speak Spanish. If you 
read about the history of Yucatecan cuisine, it’s Lebanese, 
French, Spanish, Portuguese, Jewish crossed with Mayan.”

When he’s not in the kitchen, Granados is busy driving 
one around, bringing street food to the people through 
his Tendejon de la Calle catering business, or bottling hot 
sauces, or catching a Mexican national team soccer game.

THEN: Born and lived in Oxkutzcab on the Yucatan 
peninsula of Mexico, with two sisters, his butcher father and 
high school teacher mother

NOW: Lives in Healdsburg with his girlfriend of 10 years, 
Circe Sher

ON LOVE AND LIFE: “I said to her, ‘If I were a woman, I would 
never marry a chef.’ She just laughs. She is my muse. She 
keeps me inspired.”

AGE: 49

AGE HE FIRST LEARNED TO BUTCHER A COW: 8

TIME SPENT AS HIGHWAY PATROL OFFICER IN MEXICO 
CITY: Three months

FAVORITE HOBBY: Mushroom hunting

FAVORITE BREED OF PIG: Mangalitsa

ON CARRYING GIANT SALMON THROUGH THE 
RESTAURANT: “Food is not something you want to hear 
about. You need to see it to believe it. I show them the eyes, 
how clear they are, and how fresh it is.”

POSITION IN SOCCER: Right wing

WHAT HE LOVES ABOUT SOCCER AND COOKING: “You 
have to play as a team, just like in the kitchen. You may hate 
someone in the kitchen, but it can never show in the food. 
And on the field, you still pass them the ball because you all 
have the same goal.”

by JOHN BECK
photography by CHRIS HARDY

Mateo Granados
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Alvin Jornada

The Show Goes On
Transcendence Theatre Company brings 
a taste of Broadway to Jack London Park 
with summer shows under the stars.

Cast members await their cue backstage to 
join the Transcendence Theatre Company 
production of “Broadway Under the Stars” in 
Jack London State Park in Glen Ellen.

play
theater 116  / events 118  / food tours 123

eats 126  / winery tasting rooms  130  / party pix 135

MAY/JUNE 2014  sonomamag.com  115MAY/JUNE 2014  sonomamag.com  

 Issue Date: ro/sa/

Guests are seated on the 
patio for a cookout feast 
at the Healdsburg home of 
Daryl and Lisa Groom.

Charlie Gesell

Right at Home
For Daryl and Lisa Groom, entertaining friends 
is all about enjoying the beauty of their hillside 
Healdsburg home  — a place designed with outdoor 
gatherings in mind.
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place
entertaining  192  / homecoming  207

 Issue Date: ro/sa/

Michael Zivyak, 
President, Magazine Division
Sonoma Media Investments, LLC
427 Mendocino Avenue
Santa Rosa, CA 95401
P: 707.521.5284
michael.zivyak@pressdemocrat.com



Sonoma County

Marin County

San Francisco County

Source: Scarborough r1, 2014
Marin, Napa, Sonoma Counties HHI $100k +

Demographic Overview

Gender:	
Male	 51%
Female	 49%

Age
Age: 18 -34	 12%
Age: 35 -49	 36%
Age: 50+	 52%	
	
Marital Status:	
Married	 74%
Single	 26%
	
Education:	
Any College	 90%
Any Post Graduate  
Work/Degree	 21%
	
Median HH Income 	 $188,050

Median Market value  
of owned home   		 $770,360

Napa County

Targeting active, devoted residents, weekenders and visitors around the world

Affluent, Educated, Active



IN EVERY ISSUE:

Full-length feature articles 
with insider info, like the 
fun “Our Favorite Things” 
feature. In-depth reports on 
locally relevant issues, like 
“Surf & Turf,” which explored 
the local surfer culture, 
and “Lost & Found,” which 
provided serious reporting 
on the unsolved case of a 
Midwestern couple slain on 
a remote Jenner beach.

Christopher Chung
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A story of love, loss, and grieving, 
of violence and mystery, 

of devotion and renewed faith:

The Jenner beach murder case 
that refuses to go cold. 

by JEREMY HAY

photography by CHRISTOPHER CHUNG

and CYBELLE CODISH
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Favorite
Things
Our

BY MEG MCCONAHEY WITH JOHN BECK,  
VIRGINIE BOONE, HEATHER IRWIN  

AND DIANE PETERSON

ILLUSTRATIONS BY CHRIS TURNHAM
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So much of what sets Sonoma 
apart is obvious to the wider 
world. But the favorite things 
we compiled here are out of 
the ordinary. They’re quirky. 
Iconic. Hidden. Endearing. 
Together, they’re what give 
Sonoma its colorful personality, its 

spice. Our “favorites” provide an 
insider’s view of our backyard 

and reflect the odd corners 
and offbeat details you’d miss 
if you drove by too fast. For 

these, you’ll want to slow down.
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When it comes to waves, locals rule.
(And don’t forget it.)

by JOHN BECK
photography by CONNER JAY
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25,000 Circulation (100,000 readers)»»

6 Issues Per Year»»

Paid Subscribers ($14.99 Per Year for 6 Issues)»»

Paid Newsstand ($4.95)»»
	 #2 Magazine on newstands behind “People”

	 Safeway Dedicated Pockets at Check-Out

	 Whole Foods in Sonoma, Napa, Marin and San Francisco

	 Barnes & Noble

Upscale»»  In-Room Hotel Distribution in Sonoma, Napa, Marin, San Francisco

Airport Distribution at »» SFO

Direct mail list of high HHI households in Sonoma County»»

Select Retailers»»

Partnerships with »» InVino 

Events/Wineries/Visitor Centers»»

Audit pending with Circulation Verification Council (CVC)»»

Sonoma Magazine

Covering the Greater Sonoma region

Distribution



Sonoma Magazine available for sale at these select 
retail locations:

Alameda
DeLauers News Stand
Safeway
Alamo
Safeway 
Angwin
College Market
Arcadia
Arcadia Newsstand
Auburn
Bel Air Market
Bellevue
Barnes & Noble
Benicia
Raleys Supermarket 
Calistoga
Cal Mart 
Copperfield’s Books
Carmel
Safeway
Chico
Safeway
Clearlake
Safeway
Cloverdale
CVS Pharmacy
Clovis
Vons Market
Corte Madera
Barnes & Noble 
Paradise Foods
Safeway
Cotati
Olivers Market
Cupertino
Safeway
Danville
Draegers Supermarket
Emeryville
Barnes & Noble
Fairfield
Barnes & Noble
Fairfield
Raleys Supermarket
Fairfield
Safeway
Folsom
Raleys Supermarket
Fort Bragg 
Harvest Market
Safeway
Fresno
Vons Market 
Glen Ellen 
Benziger Family Winery
Glen Ellen Village  
   Market
Greenbrae
Mollie Stone’s
Gualala
Anchor Bay Village  
   Market

Surf Supermarket
Guerneville
Safeway
Healdsburg
Big John’s Market
Jimtown Store
CVS Pharmacy
Safeway
Copperfield’s Books
Incline Village
Raleys Supermarket
Irvine
Barnes & Noble
Juneau
Juneau Drug
Lakeport
Safeway
Las Vegas
Barnes & Noble
Loomis
Raleys Supermarket
Los Altos
Draegers Supermarket
Los Angeles
Circus of Books
Kosher News
Mendocino
Harvest at Mendosa’s
Menlo Park
Draegers Supermarket
Middletown
Hardester’s Market
Mill Valley
Depot Bookstore  
   & Cafe
Mill Valley Market
Safeway
Whole Foods
Modesto
Safeway
Mountain View
Nob Hill Foods
Napa
Copperfield’s Books 
CVS Pharmacy 
Raleys Supermarket 
Safeway
Vallerga’s Market
Whole Foods
Newport Beach
Barnes & Noble 
Novato
Costco
Paradise Foods
Pharmaca
Safeway
Whole Foods
Oakland
De Lauers Newstand
Farleys East
Palm Springs
Bristol Farms

Pasadena
Vromans Bookstore
Petaluma
Copperfield’s Books 
CVS Pharmacy
Petaluma Market
Raleys Supermarket 
Sprouts
Whole Foods
Rancho Mirage
CVS Pharmacy
Redding
Raleys Supermarket
Reno
Raleys Supermarket
Rohnert Park
Costco
CVS Pharmacy
Raleys Supermarket
Safeway
Roseville
Safeway
Sacramento	
Barnes & Noble
Bel Air Market
Saint Helena
Safeway 
Sunshine Foods
Vasconis Drugs
San Anselmo
United Markets
San Francisco
Books Inc
Cal Mart Super Market
Falletti Foods
Farleys
Fog City News
Juicy News SF 
Mollie Stone’s
Pharmaca
Safeway
SFO-News & Gifts
SFO-Aviator Books
SFO-Bayreader
Whole Foods
San Mateo	
Barnes & Noble
Draegers Supermarket
San Rafael
Marinwood Market
Safeway
Whole Foods
Santa Rosa
Barnes & Noble
Copperfield’s Books
Costco
CVS Pharmacy 
DeLoach  Winery
Gracianna  Winery
Lazzini’s Market
Ledson Winery
Molsberry’s Market
Oliver’s Market
Pacific Market
 

Paradise Ridge  
   Winery
Raley’s Supermarket
Ray’s Food Center
Safeway
St. Francis Winery
Whole Foods
Scottsdale	
Barnes & Noble
Seattle
Barnes & Noble
Sebastopol
Copperfield’s Books
CVS Pharmacy
Pacific Market
Safeway
Whole Foods
Sonoma
Chateau Sonoma
CVS Pharmacy
Pharmaca 
Ramekins
Readers Books
Safeway
Sonoma Market
Sonoma Valley  
   Visitors Bureau
Whole Foods
Williams Sonoma
South Pasadena
Bristol Farms
Stockton
Podestos Market
Sunnyvale	
Smoke Shop
Tracy
Raleys Supermarket
Ukiah
Safeway
Vacaville
Costco
Pauls Food Fair
Vallejo
Costco
Raleys Supermarket
Vashon
Vashon Thriftway
Walnut Creek
Barnes & Noble
Target Store
Wenatchee
Hastings
West Hollywood
Circus Of Books
Westlake Village
Bristol Farms
Windsor
CVS Pharmacy
Windsor
Raleys Supermarket 
Yountville
Ranch Market Too

Santa Rosa
Courtyard Marriott
Flamingo Conference 
   Resort and Spa
Fountaingrove Inn 
Hotel La Rose
Hyatt Vineyard Creek
Sheraton Sonoma County
Vintners Inn
Rohnert Park
Red Lion Inn
Healdsburg
Best Western Dry  
   Creek Inn
H2 Hotel
Healdsburg Inn 
Hotel Healdsburg
Marin
Acqua Hotel 
Napa
Blackbird Inn
Milliken Creek Inn  
   and Spa
Petaluma
Best Western  
   Petaluma Inn 
Petaluma Valley Inn
Yountville
Maison Fleurie
Lavender

Sonoma Valley
Gaige House
Inn at Sonoma
Sonoma Creek Inn
El Dorado Hotel
El Pueblo
Fairmont Sonoma  
Mission Inn
Inn at Sonoma
Kenwood Inn and Spa
MacArthur Place Hotel  
   & Spa
Sonoma Valley Chamber  
   of Commerce
Sonoma Valley Inn
The Lodge at Sonoma
San Francisco
Cartwright Hotel 
Hotel Abri Hotel Triton  
JW Marriott San Francisco
Parc 55 Hotel 
Sir Francis Drake Hotel 
The Fairmont  
   San Francisco
The Prescott Hotel 
The Ritz-Carlton  
Villa Florence Hotel
Windsor
Holiday Inn Express
 

In-room at these fine hotels,  
resorts and inns: 



00% 00%17%20%

28%
San Francisco			 
		

34%
Stayed in upscale hotel 
or B&B	

21%
Monterey/Carmel		
	 	

27%
Lake Tahoe			 
		

They have upscale Lifestyles

By the Numbers

*Scarborough r1, 2014:  3 County HHI $100k +

Weekend Getaways

Do they travel 
to shop?

Favorite Department Stores

11%
Embarcadero Center

19%
Town Center at Corte 
Madera

21%
Westfield San Francisco Centre

23%
Downtown San Francisco

18%
Bought Fine Jewelry  
in the last 12 months 

52%
Macy’s

37%
Nordstrom

4%
Bloomingdale’s

5%
Neiman Marcus

2%
Saks Fifth Avenue

37%
Los Angeles		

Sonoma County  
Wine Country	 		

Mendocino/North 
Coast		  	

10%
Union Square

24%
The Village at Corte Madera



12%
Dance or Ballet performance

16%
Symphony or Opera

33%
Live Theater	

33%
Art Museum61%

Professional  
Sports Event 

21%
Concert	

Wine (and Beer) Country
Drank in past 7 days

38%
Wine

25%
Beer

21%
Spirits

25%
Attended Wine Festival  
in the past 12 months

stays active

15%
Golf

26%
Boating

19%
Yoga-Pilates	

63%
Gardening	

Enjoys a Cultured Life
Attended in the past 12 months

Food & Dining

57%
Buys organic food 
on a regular basis	

41%
Dined at up-scale 
restaurant in  
past 30 days

54%
Buys locally grown 
food on a regular basis

38%
Shopped at Whole Foods 
Market this past week	

Day TrippiN’

83%
San Francisco	

53%
Marin County	

58%
Sonoma County 
Wine Country		

44%
Calistoga/Napa Valley	

14%
Mendocino/North 
Coast	

38%
Hiking/Backpacking

40%
Volunteering in 

Community 

34%
Cycling

42%
Jogging/Running

37%



15,000 Distribution (60,000 Readers) »»

Special Annual Publication»»

Paid Sonoma Magazine Subscribers»»

Direct Mail List of high HHI households in Sonoma»»

Paid Newsstand»»
	 Safeway Dedicated Pockets at Check-Out

	 Whole Foods in Sonoma, Napa, Marin and San Francisco

	 Barnes & Noble

Airport Distribution at »» SFO

Select Retailers»»

Events/Wineries/Visitor Centers»»

Distribution

Editorial Focus
Sonoma is not just a place, it’s a way of living.

Sonoma Home+Garden aims to inspire the sort of people who 
think of their homes not just as  places to go when the workday 
is done, but also as reflections of the warm, inviting and unique 
style of Sonoma.

Sonoma Home+Garden is a celebration of quality, craftsmanship, 
authenticity and family—a trusted resource that respects the 
past, lives in the present and embraces the future. Each issue’s 
beautifully designed, lush pages uncover the tastemakers, 
places, and things that inspire—transforming that inspiration into 
action for everyone.

Sonoma Home+Garden, The Heart 
of Your Home

Sonoma Home+Garden



Editorial Focus
Sonoma Weddings will feature beautiful and useful information for brides and 
grooms planning their weddings in Sonoma.

Editors Top Ten Picks  - Cool stuff for your wedding»»

Expert Advice Section: »»
	 Local Advice: Top Ten Tips for Every Bride

	 Make Me Look Fabulous: Photographer Advice

	 Honeymoon Advice: Honeymoon Planner/Travel Expert  

	 Real Weddings: We find the best, most exciting real Sonoma weddings

	 Trends: highlights of products, ideas and trends for weddings 

Features :

Style: Amazing wedding dresses including some “statement” jewelry*»»

Food & Wine: The Perfect Cocktail Hour/ Perfect Pairings*»»

Design: Three Wedding Planners create a table setting for the ideal wine county wedding*»»

Directory – Locations, florists, caterers, bakeries, designers, entertainment, hotels, 
photographers, planners, jewelers, stationary, rentals, videographers

*Editorial subject to change

 12,000 Distribution (48,000 readers)»»

Special Annual Publication»»

Targeted Female Subscribers of Sonoma Magazine»»

Upscale In-Room Hotel Distribution»»

Paid Newsstand»»
	 Safeway Dedicated Pockets at Check-Out

	 Whole Foods in Sonoma, Napa, Marin and 
San Francisco

	 Barnes & Noble

Airport Distribution at »» SFO

Select Retailers»»

Bridal Events in the Bay Area»»

Bridal Shops in Sonoma, Napa, Marin and SF »»

Distribution

sonoma
weddings

Sonoma Weddings
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2015
Editorial Calendar

Sonoma Magazine

January/February (on-sale Jan. 1, 2015)	 Nov. 17, 2014	 Dec. 1, 2014 

The Romance Issue

March/April (on-sale Mar. 3, 2015)	 Jan. 19, 2015	 Feb. 2, 2015 

The Influencers Issue

May/June (on-sale May 1, 2015)	 Mar. 16, 2015	 Mar. 30, 2015 

The Food Issue (Beer!)

July/August (on-sale July 1, 2015)	 May 18, 2015	 June 1, 2015 

Summer in Sonoma Issue

September/October (on-sale Sep. 1, 2015)	 July 20, 2015	 Aug. 3, 2015 

Harvest Issue

November/December (on-sale Nov. 3, 2015)	 Sept. 21, 2015	 Oct. 5, 2015 

Holiday Issue

Special Annual Publications

Sonoma Home + Garden (on-sale June 1, 2015)	 April 13, 2015	 April 27, 2015 

Sonoma Weddings (on-sale Dec. 1, 2015)	 Oct. 19, 2015	 Nov. 2, 2015 

Space Close and 
Non-Camera 
Ready Materials

Camera Ready 
Close

Dates and topics are subject to change



John Burgess

KIDS SET THEIR OWN game rules at the Children’s Museum of Sonoma County, a 
colorful new addition to the playscape.

Young visitors are free to invent their own games and activities, so they “can really 
make it their own,” Rohnert Park teacher Lori Stark said during a recent visit. “It leaves a 
lot of room for creativity.”

Built to inspire creative fun and imaginative discovery, the museum in Santa Rosa 
off ers engaging activities for little ones, including water play, fort building, art studio, 
marble run construction set, play market, even a boulder-studded “Russian River” 
filled with fish to net and set in a flowering landscape.

Water tables with hand pumps, tubing, water runs and sluice gates invite 
youngsters to learn about the forces that generate hydroelectric power.

The outdoor garden features interactive stations illustrating the life cycle of 
the butterfly, which introduces children to solar power and crank mechanics, with 
colorful wings for them to wear and a kid-sized chrysalis to duck into.

Initially existing as a collection of mobile exhibits, the museum opened at its 
permanent location in March. A second phase is under construction and will 

house a Science and Imagination Gallery and TOTtopia, for toddlers. Colored 
viewing bubbles set into the wall allow visitors to see what’s to come, 

generating excitement in advance.
The museum is open daily except for Mondays, Thanksgiving, 

Christmas and New Year’s Day. Those under 18 must be accompanied 
by an adult. Admission is $7 for nonmembers, and free for members 

and those under 12. There is no charge for all comers on the first 
Wednesday of each month. 

1835 West Steele Lane, Santa Rosa, 
707-546-4069, cmosc.org 

museum

Kids 
Rule
by MARY CALLAHAN

gateway
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FORT ROSS
VINEYARD

IS LESS THAN
1 MILE FROM
THE OCEAN

HANZELL

KOSTA
BROWNE
PINOT NOIR

LOVER’S
NIRVANA

PAUL HOBBS
MUST-TRY 

CHARDONNAYS

YES

YES

YES

YES NO

NO

NO

YES

WHILE CELEBRATING?

BACHELORETTE

ANNIVERSARY

BACHELOR PARTY

PICK
ONE

ON A DATE? WITH YOUR PARENTS? ON A DATE WITH
YOUR PARENTS!?

LA CREMA GLORIA FERRER

IN A PRIUS?

SWEET OH WELL

IN A CONVERTIBLE?

YES DO YOU HATE THE 
ENVIRONMENT!?

JUST 
KIDDING

OH
DEAR

ARISTA

CHATEAU
ST. JEAN

FERRARI-CARANO
COME FOR THE WINE, 

STAY FOR THE GARDENS

VJB

GUNDLACH-
BUNDSCHU

IMAGERY ESTATE
ART AND PIG ROASTS

LASSETER

TRICYCLE WINE CO.
ART, GARDENS, BOCCE, 

FIREPLACE

BANSHEE
OPEN UNTIL 7 P.M. 

‘NUFF SAID

LEDSON
A CASTLE WITH 

TOWERS AND TURRETS

RAVENSWOOD
THE ‘NO WIMPY 

WINES’ GUYS 

LONGBOARD
DUUUUDE

RODNEY
STRONG

DOMAINE 
CARNEROS
IF YOU MUST
GO TO NAPA

QUIVIRA
BIODYNAMIC 

GARDENS 

ARE BUBBLES A
GIRL’S SECOND-

BEST FRIEND?

HAS A CHIC
CHICKEN 
COOP?

RAM’S GATE
EXCELLENT WINES, 

SPACIOUS AND 
RELAXING, FOOD 

PREPARED ON-SITE 
AND CLOSE TO HWY. 37

IN A LIMO?

SOMEWHERE

TO HANG

ONLY GOT TIME 
FOR ONE?

SO YOU WANT TO VISIT
A TASTING ROOM
BEGIN BY CHOOSING WHAT YOU'RE  LOOKING FOR >>

by VIRGINIE BOONE   design by RYAN MESHEAU

choices

gateway
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JORDAN
THE SPRAWLING 
GROUNDS ARE 
ACCESSIBLE TO 

VISITORS

KELLER ESTATE

BELLA

DEERFIELD
RANCH

DEHLINGER

INMAN FAMILY

LYNMAR

LUSH GROUNDS, 
PRODUCE GARDEN, 
SEED BARN, PICNIC 

PAIRINGS

MARIMAR
ESTATE

PORTER CREEK

ROCHIOLI
FATHER-SON-MADE 

CHARDONNAY 
AND PINOT

AMAPOLA 
CREEK

KAMEN

LAUREL GLEN
NEW OWNER,

ONE TO WATCH

PRIDE MOUNTAIN 
UNIQUELY SITUATED 

IN BOTH SONOMA 
AND NAPA

RAMEY WINE 
CELLARS

BENZIGER
TAKE THE TRAM TOUR

PRESTON

VML

FRANCIS FORD 
COPPOLA

ALSO, SOME OSCARS

MUST
TASTE

RAM’S GATE

PATZ & HALL

ARISTA

J WINE
PIONEER IN PAIRING 

BITES TO WINE

BATTAGLINI

DELOACH

DRY CREEK 
VINEYARD

LANDMARK

MATANZAS 
CREEK

PEDRONCELLI

TRIONE

RODNEY
STRONG

GREAT SUMMER 
CONCERT SERIES 

INMAN 
FAMILY

CLOS DU 
BOIS

OWNER
LIKELY
THERE

SCARCE/
RARE

LA FOLLETTE

MACPHAIL

HOLDREDGE

DAVIS FAMILY
ID WINEMAKER 

BY HIS SOUL PATCH

SIDURI
INDUSTRIAL DIGS, 

PENTHOUSE WINES

WIND GAP

PERKS &
EXTRAS

DOG
FRIENDLY

AGRICULTURE/
ORGANIC/

BIODYNAMIC

AUTHENTIC

CAVES

PAIRINGS?

BOCCE

BEAUTY

POOL

SONOMA'S 
HERITAGE SPORT

PRACTICE SAFE SECTS!

EV 
CHARGING 
STATIONS

CULT

LITTORAI
SONOMA’S ANSWER 

TO BURGUNDY

ROCHIOLI

DONUM ESTATE
BY APPOINTMENT

HIRSCH
TASTING AND TOURS 

BY APPOINTMENT

WIND GAP
NEW TASTING ROOM 

AT THE BARLOW

CABS CHARDS

ZINS

EAT!
ESTATE WINES

MARIMAR 
TORRES

COOL ALBARIÑO, TOO

STONESTREET 
STEELY, MOUNTAIN-

GROWN WINES

BENOVIA

RED CAR

RAMEY WINE 
CELLAR

MADE BY A JEDI 
CHARDONNAY 

MASTER

DRY CREEK 
VINEYARD

ST. FRANCIS

SEGHESIO

RIDGE LYTTON 
SPRINGS

WORLD-FAMOUS 
GEYSERVILLE AND 
LYTTON SPRINGS 

BOTTLINGS

MAZZOCCO

RAVENSWOOD

WILSON
PERENNIAL

HARVEST FAIR
WINNER 

B.R. 
COHN

STARK 
WINES

S
o

m
e 

ic
o

n
s 

b
y 

fr
ee

p
ik

.c
o

m

GARY
FARRELL

HARTFORD 
COURT

MERRY EDWARDS
LUSTY WINES FROM THE 

“QUEEN OF PINOT” 

PINOTS

SCRIBE
HAS BEEN CALLED 

‘SONOMA’S WILDEST 
WINE PARTY’ —

WEAR YOUR 
WAYFARERS AND 

AN ASYMMETRICAL 
HAIRCUT

LIVE
MUSIC

TYPES

I WANT 
TO DRINK

KUNDE

LAMBERT 
BRIDGE

MUTT LYNCH/
DEUX AMIS

MOTTO: 
‘BARK LESS,
WAG MORE’

INSTAGRAMMABLE

 TASTE
UNDERGROUND

NO
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DON’T KNOW  A RUMP �rom a shank? When 
you know the “primals” (or main sections) o� 
an animal, it’s easier to ask your butcher �or 

the per�ect roasting, braising, grilling or barbecuing 
cuts. Thistle Meats’ head butcher, Kent Schoberle, 
knows some o� the tastiest bits can come �rom 
surprising parts o� the animal, and he encourages 
customers to experiment a bit.

“There are gems and truly tender steaks 
(throughout) the animal,” said Schoberle, because 
there’s more to the animal than just the priciest 
steaks, and at a much better price i� you’re 
willing to dig in.

Here’s a bee� rundown �rom steaks to stir-�ry 
that’s sure to get you some cred at the meat 
counter. Don’t be a�raid to ask your butcher �or 
special cuts i� you don’t see them in the case.  

CHUCK 
Most oft en used 
�or ground meat, 
and also �lat iron 

steaks.

BRISKET 
A darling o� barbecue and 
slow-roast �ans, it is lean 

on one end and �atty 
on the other.

NECK 
One o� the best parts, 

especially i� you’re pinching 
pennies. Braise it, and use it 

�or sausage and stock.

THE PRIMALS

by HEATHER IRWIN 
illustration by RYAN MESHEAU

taste
�utcher�
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RIB 
One o� the most sought-

aft er sections o� any 
animal. Steaks and tender 

ribs abound, including 
rib eye and prime rib.

FLANK 
A lean but very �lavor�ul cut 

most oft en used in stir-�ry. Use 
marinades �or big �lavor.

PLATE
Skirt steaks are great 
�or searing and short 
ribs. Pastrami comes 
�rom the navel area.

SHANK 
Think bee� bourguignon �or 

this tough muscle that braises 
beauti�ully with a rich �lavor.

SHORT LOIN 
A little chewier than 

rib eye, but site o� some 
o� the best steaks. Park 

Avenue-worthy cuts 
include T-bone and 

porterhouse steaks.

TENDERLOIN 
Another high-rent 

district with tender 
meat most oft en 

used �or �ilet mignon 
and Chateaubriand. 
Tender and buttery.

SIRLOIN 
Fairly lean, but tender 
and meaty. Mid-priced 

cuts make �or great 
roasts or barbecue 

(here’s where you �ind 
tri-tip) and are good �or 

dry-aging.

RUMP 
Another cut 

per�ect �or slow 
roasting; think 

pot roast.

ROUND 
The back leg is �airly 

lean and makes great 
ground meat. Some 
unusual cuts include 

pear, oyster and 
velvet steaks.
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Once upon a time, an author named 
Hunter S. Thompson moved to the 
sleepy little hamlet of Glen Ellen, California. 

And he didn’t like it one bit. 

by JAMES DALY
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Color Space: CMYK only
Image Resolution: 300 dpi Line Screen: 150 dpi
Preferred Format: All materials should be sent as 
Press Quality PDF’s to your Account Executive  
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Publication Trim Size: 9” x 10.875”
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Rates
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1/2 Page 	 $2,030 	 $1,930 	 $1,725
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